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01 : the measurement errors of manifest variable xi
€j: the measurement errors of manifest variable yi
Axij:the loading of exogenous latent variable &j for manifest variable xi
Ayij:the loading of endogenous latent variable nj for manifest variable yi
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Fig. 1. Research model and the framework of variable.
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Table 1. Frequency and percentage of the customer sample.

Frequency Percentage (%) Cumulative
Percentage (% )
Hours per day online
Below 2 hours 40 354 354
2~4 40 354 70.8
4~6 23 20.4 91.2
6~8 10 8.8 100.0
Above 8 hours 0 0.0 100.0
Shopping years online
Below 3 years 29 25.7 25.7
3~5 39 34.5 60.2
Above 5 years 45 39.8 100.0
Shopping times this month online
1~3 77 68.1 68.1
4~6 27 239 92.0
Above 7 9 8.0 100.0
Gender
Male 41 36.6 36.6
Female 72 63.7 100.0
Age
Below 15 years old 0 0.0 0.0
15~24 2 1.8 1.8
25~34 34 30.1 31.9
35~44 40 354 67.3
Above 45 years old 37 32.7 100.0
Education
High school 16 14.2 14.2
College / University 69 61.1 75.2
Master/Doctor 28 24.8 100.0
Income
Below NT25000 24 21.2 21.2
NT25001~40000 36 319 53.1
NT40001~55000 16 14.2 67.3
NT55001~70000 15 133 80.5
Above NT70001 22 19.4 100.0

Total 113




50 Tl B ol UL e 4 27 28 B

= - BRI miR Tl B R AR R R B
BT A8 R R (A IR R
(- )EEIF?U '?Qﬁzl‘l?l
S TR 5 f (M Bagozzi 2 Yi (1988) 0114 1 L Oyl (Preliminary Fit
Criteria) ~ %Z’F’E'ﬁlf“ f'ﬁ@ (Overall Model Fit) WA= &?ﬂ%f'ﬁm (Fit of Internal Structure of
Model) 3= BT 5] « IR A FIAINSS ST ORI
LR A popiclsgifasts © PARYERLR oAmEst =t I AE R IRes ?—ﬁ? %ﬁfﬁ‘/ﬁ” HES N iﬂfl @é"EE?FTE'F[U@;
BIRREE TH-F A PNk pr e B TR M (05 T ) F il (0.95 1) ) ”iﬁ SR v
VB o ke 2 1A R (AR QB RITAR D [Nk T BUSRAT 4 - r@ﬁﬂ FHEE
P JERRIN P R £ A
LIRS ¢ I ¢,§é@aﬁr§~@@ PRI © B £ G
fF’,F—'J o Hair &~ * (1998)}{’1’ o7 B = PR ””Tﬁ; i f#ED ( Absolute Fit Measures ) ~ I &l ﬁp
A 5Bl (Incremental Fit Measures ) '] % 1’]% ﬁ 'v*En (Parsimomious Fit Measures ) ° }Fj’ ==
F'J;li'_vj/[lW :
(ORISR RIS T T ROD RS S - 73 ol
AT 3y 178 S (GFI) e EL(RMSR) S et HLRMSEA) -
Pl 2 550 APy —FuﬁL\‘E Jqﬁﬁg“aﬁﬁp@rggrél#’@ : *=405.133 (d.f=181) ~ GFI=0.901
» RMSR=0.095 ~ ¥ RMSEA=0.049 » %I Hl GFI » RMSR ~ ¥ RMSEA {‘d;\_f Bopumgl >
SHRFH i /d.£=2.238 -7 [ 4 o frofgs o
(2) BRI © TR PSP | BRI
(AGFI) \ﬁlﬁéldﬁ'p%ﬁ‘? (NFI) - bF“E{f' }"ﬁfﬁ (CFI) E ESSE ’imuﬂ’ﬁﬁ'%
ﬁ '?“Elfli'gé'riﬁﬁ@@;ﬁ}fﬁ@% : AGFI=0.901 ~ NFI 0.943 ~ CFI=0.903 > i‘gﬁ_ﬁ’}%‘g’ﬁ@[ °

%
A

I



HBEIBTI B S RO fIZE O B S et Pk

ER L BN ST

Table 2. Measured model analysis of SEM.
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MLE (Maximum Likelihood

Item Estimation ) Composite Variance
factor loading error Reliability Extracted

(hory) (gorf)

Web Service Quality 0.983 0.894
Web Service Quality [ 0.786%** 0.090
Web Service Quality 11 0.749%** 0.075
Web Service Quality I1T 0.781*** 0.065
Web Service Quality IV 0.851*** 0.063
Web Service Quality V 0.856%** 0.055
Web Service Quality VI 0.735%** 0.105
Web Service Quality VII 0.812%** 0.075

Perceived Value 0.968 0911
Perceived Value 1 0.815%** 0.075
Perceived Value 11 0.902*** 0.080
Perceived Value 111 0.900%** 0.069

Customer Satisfaction 0.974 0.925
Customer Satisfaction [ 0.847%** 0.055
Customer Satisfaction II 0.862%*** 0.065
Customer SatisfactionlIl 0.872%** 0.061

Trust 0.977 0.934
Trust I 0.906%** 0.042
Trust I 0.842%** 0.069
Trust IIT 0.861%** 0.049

Commitment 0.976 0.954
Commitment [ 0.954%** 0.041
Commitment IT 0.947*** 0.046

Price Tolerance 0.963 0.897
Price Tolerance I 0.879%** 0.095
Price Tolerance 11 0.971%** 0.077
Price Tolerance 111 0.851*** 0.108

¥’=405.133 (d.£=181) , GFI=0.901, RMSR=0.095, RMSEA=0.049, AGFI=0.901, NFI=0.943,

CFI=0.903, PNFI=0.723, PGFI=0.778

**% P<0.001
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Table 3. Effect analysis of variable for Price Tolerance.

Indirecct effect

Perceived Value

Direcct Trust Total
Variable Trust
effect Trust Customer effect
Customer
Satisfaction
Satisfaction

Web Service Quality 0.476 0.476
Perceived Value 0.393 0.084 0.076 0.553
Trust 0.186 0.186
Customer Satisfaction 0.089 0.089
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Table 4. Effect analysis of variable for Commitment.

Indirecct effect

Perceived
. Direcct Customer Value Total
Variable Customer
effect Trust . . Satisfaction Customer effect
Satisfaction ) )
Trust Satisfaction
Trust
Web Service Quality 0.644 0.644
Perceived Value 0.064 0.626 0.059 0.749
Customer Satisfaction 0.731 0.069 0.800
Trust 0.143 0.143
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Fig. 2. Fixed model of SEM.
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