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Fig. 1. The Relationship of organic rice production and marketing channel.
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Table 1. Frequency and percentage of the customer sample.

Frequency Percentage (%) Persgt?tl;;:n(v ;Z) )
Information acquirement
Web 22 21.4 214
DM 16 15.5 36.9
Word of Mouth 28 27.2 64.1
Sales Promotion 24 233 87.4
Culinary Exhibition 7 6.8 94.2
Other 6 5.8 100.0
Age
Below 25 years 6 5.8 5.8
26-40 42 40.8 46.6
41-55 43 41.7 88.3
Above 56 years 12 11.7 100.0
Gender
Male 67 65.1 65.1
Female 36 34.9 100.0
Reasons to buy organic rice products
Take care of family 45 43.7 43.7
Earth Friendly 12 11.7 554
Nice to yourself 41 39.8 95.2
Fashion 3 2.9 98.1
Other 2 1.9 100.0
Number of dining population at home
1 4 3.9 39
2 15 14.6 18.5
3 23 223 40.8
4 27 26.2 67.0
5 19 18.4 85.4
Above 6 15 14.6 100.0
Organic rice items
Organic rice 39 37.9 37.9
Organic embryo rice 33 32.0 69.9
Organic brown rice 31 30.1 100.0
Organic rice packaging
1kg 12 11.7 11.7
2kg 66 64.1 75.8
3kg 18 17.5 933
Above 5kg 7 6.7 100.0
Organic certification
Yes 98 95.1 95.1
No 5 4.9 100.0
Purchase the amount of organic rice
Below NT100 1 1.0 1.0
100-200 36 349 359
200-300 55 53.4 89.3
Above NT300 11 10.7 100.0
Way to buy organic rice
Buy their own 82 79.6 79.6
Group purchase 5 4.9 84.5
Home Delivery 16 15.5 100.0

Total 103
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Table 2. Cluster Number of the organic rice customer.

Cluster Cluster I Cluster 11 Cluster 111
Number N=36 N=25 N=42
ARG R R BB s - B BRG] e %w%mhﬁfﬁw
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Table 3. The ANOVA test of Cluster Analysis.

Cluster sum Error sum of £ F P

of Squares o Squares ) test value
Information acquirement 429 2 0.8 101 53.7 0.0
Age 2.0 2 0.6 101 3.7 0.1
Gender 0.2 2 0.2 101 1.0 04
Reasons to buy organic rice products 0.6 2 1.1 101 05 06
Number of dining population at home 32.7 2 1.0 101 31.8 0.0
Organic rice items 49 2 0.6 101 88 0.0
Organic rice packaging 1.2 2 0.7 101 1.6 02
Organic certification 0.0 2 0.0 101 0.1 09
Purchase the amount of organic rice 0.3 2 0.4 101 08 05
Way to buy organic rice 0.8 2 0.6 101 14 03
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Table 4 The Cross-analysis of Cluster (Information, Number of dining population at home, Organic rice

items).
Cluster I Cluster 11 Cluster I1I Subtotal
Information acquirement
Web 5 18 23
DM 5 12 17
Word of Mouth 16 12 28
Sales Promotion 0 13 23
Culinary Exhibition 6 6
Other 6 6
Number of dining population at home
1 1 3 4
2 2 13 15
3 2 12 9 23
4 6 9 12 27
5 13 1 5 19
Above 6 15 15
Organic rice items
Organic rice 24 3 12 39
Organic embryo rice 9 12 12 33
Organic brown rice 3 10 18 31
Total 36 25 42 103
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Table 5. The Cluster naming of Organic rice customer.

Cluster I Cluster II Cluster IIT
Cluster Word of Mouth Middle class LOHAS
-Healthcare -Health -Health

Number 36 25 42
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Fig. 2. The perception map of cluster (Information, Number of dining population at home , Organic rice
items).
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